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Candy & Candy – the brand that has become synonymous with the world’s most luxurious interiors – has launched a new book 
which, for the first time ever, offers a glimpse into the innovative designs, intricate attention to detail, and fine craftsmanship which 
have defined this globally celebrated brand over the past decade. 

‘Candy & Candy: The Art of Design’ demonstrates the depth and breadth of design talent behind Candy & Candy, showcasing 
over 200 pages of the company’s design projects from sumptuous homes across the world - including the highly acclaimed One 
Hyde Park development – to private jets, yachts and commercial environments – highlighting the varied and diverse design styles 
of the Candy & Candy portfolio. 

Lighting, furniture and conceptual architecture, through to the finer finishing touches such as embroidery and pattern, also feature 
throughout, illustrating the ground-breaking originality and limitless design skills of the team. 

The book also unveils the meticulous behind-the-scenes design process behind these creations and seeks to clarify why Candy & 
Candy has been such an influential force in luxury interior design and how it remains at the forefront of the industry. 

‘Candy & Candy: The Art of Design’ is available to purchase from www.candyandcandy.com priced at £75 + p&p.  

For press enquiries please contact: 
Jessica Patrick, Head of PR & Events, Candy & Candy 
Tel: +44 (0)20 7950 1900 
Email: jpatrick@candyandcandy.com
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Candy & Candy celebrates a decade of design with the launch of a new book




